Promotion & Advertising Evaluation

This week we learned about the different types of advertisements, what criteria you should use to evaluate media, and how to create your own effective advertisements.  Using this knowledge, you will find and critically analyze some real ads, then create your own advertisement for a product using your knowledge.

There are 3 steps involved in this assignment.  Please follow each step closely and in the correct order.  Some of the steps you will need to do at home, others you can do in class.  If you have any questions, please ask me right away.

Step 1: Finding Various Types of Advertisements 

We looked in class at 7 different forms of advertising media that companies use to get their message out.  They are:

Lesson 5 Evaluation		Name:  ________________________________

Direct-to-home
Out-of-home
Radio
Television
Newspapers
Magazines
Internet

We will ignore radio and television for this assignment, as we will look at those later.  You are to find 1 example of the other five forms (bolded ones). You are to collect actual samples except for the out-of-home (that can be a picture). You are to cut out and glue/tape each of the ads to a separate sheet of paper with the appropriate heading. (The sheets are provided for you)  

Step 2: Evaluating Your Advertisements

Now that you have your 5 advertisements, you need to evaluate each one according to the 8 criteria we talked about in class.
· Clutter
· Frequency
· Mechanical Requirements
· Selectivity
· Reach
· Durability
· Lead Time
· Total Cost


For each ad, I want you to comment on each of these criteria in the space provided on the back of the page.  If you are unsure about what the criteria mean, ask me.

Step 3: Effective Advertising

Now choose 1 of your ads and evaluate it using the AIDA formula (see the sheet included in the package).  Try to be as detailed as you can be for each area. Once you have that completed, you are to create an ad that follows the AIDA formula for a regular household product. (see the sheet in package)

Marking Rubrics

	Step 1:
	Level 4
	Level 3
	Level 2
	Level 1

	Application:
All necessary ads have been located and are appropriate for the project
	All necessary ads have been located and are appropriate for the project
	All necessary ads have been located and are somewhat appropriate for the project
	Most of the necessary ads are located and are somewhat appropriate for the project
	Project is missing the required ads and/or ads are inappropriate for the project

	Communication:
Ads have been neatly attached in the correct location within the package.
	Ads have been neatly attached in the correct location within the package. Effort is apparent
	Ads have been attached in the correct locations
	Ads are attached but at least on is not in the correct location
	[bookmark: _GoBack]Ads are not attached, no tin correct locations, little effort apparent.



	Step 2:
	Level 4
	Level 3
	Level 2
	Level 1

	Knowledge:
Student understands what each criteria represents

	Student thoroughly understands the evaluation criteria.
	Student has a good understanding of the evaluation criteria
	Student grasps some of the evaluation criteria
	Student struggles with many of the evaluation criteria concepts

	Thinking: Student applies knowledge of criteria to each advertisement

	Student has applied the criteria correctly to all the ads given.
	Student has applied the criteria correctly to most of the ads given
	Student has applied the criteria correctly to some of the ads given
	Student has struggled to apply the criteria correctly to the ads given

	Application:
Student has put effort into their analysis
	Effort and thought is apparent in all of their analysis of the ads.
	Effort and thought is apparent in most of their analysis of the ads.
	Some effort and thought is apparent in their analysis of the ads.
	Little effort and thought is apparent in their analysis of the ads.



	Step 3:
	Level 4
	Level 3
	Level 2
	Level 1

	Thinking:
Student has applied the AIDA formula correctly to their chosen ad
	Student has applied AIDA correctly to their chosen ad and given detail in their response
	Student has applied AIDA correctly to their chosen ad and given some detail in their response
	Student has applied AIDA correctly to their chosen ad 
	Student has incorrectly applied some part of the AIDA formula to their ad

	Application:
Student has created an ad that follows the AIDA formula template
	Student’s ad contains all 4 parts of the AIDA formula
	Student’s ad contains 3 parts of the AIDA formula
	Student’s ad contains 2 parts of the AIDA formula
	Student’s ad contains 1 part of the AIDA formula

	Communication:
Students ad is neat, attractive, and effort is apparent
	Students ad is neat, attractive, and effort is apparent
	Students ad is somewhat neat, attractive, and effort is apparent
	Students ad is complete, but little effort is apparent
	Students ad is incomplete and very little effort is apparent.



Total Level on Assignment:  _____________________
DIRECT-TO-HOME ADVERTISEMENT

DIRECT-TO-HOME ADVERTISEMENT


Paste advertisement here

Evaluation Criteria

Clutter: ____________________________________________________________________________________________________________________________________________________________
Frequency:
____________________________________________________________________________________________________________________________________________________________
Mechanical Requirements:
____________________________________________________________________________________________________________________________________________________________
Selectivity:
____________________________________________________________________________________________________________________________________________________________
Reach:
____________________________________________________________________________________________________________________________________________________________
Durability:
____________________________________________________________________________________________________________________________________________________________
Lead Time:
____________________________________________________________________________________________________________________________________________________________
Total Cost:
____________________________________________________________________________________________________________________________________________________________


OUT-OF-HOME ADVERTISEMENT




Paste advertisement here

OUT-OF-HOME ADVERTISEMENT
Evaluation Criteria

Clutter: ____________________________________________________________________________________________________________________________________________________________
Frequency:
____________________________________________________________________________________________________________________________________________________________
Mechanical Requirements:
____________________________________________________________________________________________________________________________________________________________
Selectivity:
____________________________________________________________________________________________________________________________________________________________
Reach:
____________________________________________________________________________________________________________________________________________________________
Durability:
____________________________________________________________________________________________________________________________________________________________
Lead Time:
____________________________________________________________________________________________________________________________________________________________
Total Cost:
____________________________________________________________________________________________________________________________________________________________


NEWSPAPER ADVERTISEMENT




Paste advertisement here

NEWSPAPER ADVERTISEMENT
Evaluation Criteria

Clutter: ____________________________________________________________________________________________________________________________________________________________
Frequency:
____________________________________________________________________________________________________________________________________________________________
Mechanical Requirements:
____________________________________________________________________________________________________________________________________________________________
Selectivity:
____________________________________________________________________________________________________________________________________________________________
Reach:
____________________________________________________________________________________________________________________________________________________________
Durability:
____________________________________________________________________________________________________________________________________________________________
Lead Time:
____________________________________________________________________________________________________________________________________________________________
Total Cost:
____________________________________________________________________________________________________________________________________________________________


MAGAZINE ADVERTISEMENT




Paste advertisement here

MAGAZINE ADVERTISEMENT
Evaluation Criteria

Clutter: ____________________________________________________________________________________________________________________________________________________________
Frequency:
____________________________________________________________________________________________________________________________________________________________
Mechanical Requirements:
____________________________________________________________________________________________________________________________________________________________
Selectivity:
____________________________________________________________________________________________________________________________________________________________
Reach:
____________________________________________________________________________________________________________________________________________________________
Durability:
____________________________________________________________________________________________________________________________________________________________
Lead Time:
____________________________________________________________________________________________________________________________________________________________
Total Cost:
____________________________________________________________________________________________________________________________________________________________


INTERNET ADVERTISEMENT




Paste advertisement here

INTERNET ADVERTISEMENT
Evaluation Criteria

Clutter: ____________________________________________________________________________________________________________________________________________________________
Frequency:
____________________________________________________________________________________________________________________________________________________________
Mechanical Requirements:
____________________________________________________________________________________________________________________________________________________________
Selectivity:
____________________________________________________________________________________________________________________________________________________________
Reach:
____________________________________________________________________________________________________________________________________________________________
Durability:
____________________________________________________________________________________________________________________________________________________________
Lead Time:
____________________________________________________________________________________________________________________________________________________________
Total Cost:
____________________________________________________________________________________________________________________________________________________________

EFFECTIVE ADVERTISING – AIDA FORMULA

The ad I have chosen for my AIDA analysis is:

______________________________________________

A – Attention: This ad grabs the reader’s attention by:
__________________________________________________________________________________________________________________________________________

I – Interest: This ad keeps the reader’s interest by:
__________________________________________________________________________________________________________________________________________

D – Desire: This ad creates desire in the reader by:
__________________________________________________________________________________________________________________________________________

A – Action: This ad makes the reader want to go and:
__________________________________________________________________________________________________________________________________________


EFFECTIVE ADVERTISEMENT CREATION

Choose one of the following everyday household items.  You are to create an effective advertisement for that item using what you have learned from the AIDA formula.  Please keep your ad within the box below.  Use colour to highlight you advertisement.


Coffee Mug
Broom
Kettle
Television
Pillow
Dish Soap
Shampoo
Stove/Oven
Lamp
